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CHAIRPERSON MESSAGE 
Dear Esteemed Stakeholders, 

On behalf of the board, I am pleased to 

present the annual report and the audited 

financial statements of the Tourism 

Authority for financial year 01 July 2021 - 

30 June 2022. 

The pandemic COVID-19 and its impact in 

various parts of the world have triggered 

unprecedented volatility and uncertainties. 

However, we are by no means in the same 

place we were when the pandemic was 

declared in March 2020. 2021 has been a 

year of learning and adaption for our tourism 

industry. 

The start of the financial year 2021-2022 

was marked by the reopening of the tourism 

industry and the continuing spill over effects 

of the COVID-19 pandemic on tourism 

activities. As the Regulatory Body of the 

Tourism Industry, we had to react 

accordingly. We responded to the crisis by 

supporting our stakeholders and operators in 

every way we could.  For the first six month, 

we saw a steady recovery of the tourism 

industry and tourism businesses.  In fact, we 

succeeded in laying the foundations 

to restart tourism around the pillars of 

sustainability, innovation, people and 

investing for a resilient, safe and trusted 

destination.   

The Tourism Authority has indeed been on 

many forefronts for the restart of our 

Tourism Industry.  Together with all the 

relevant stakeholders, the Tourism Authority 

provided its assistance in the elaboration of 

sanitary protocols and the training of hotels 

staff as well as taxi drivers to ensure the  

 

 

 

safety and security of our operators and 

guests.   We teamed together with the 

Ministry of Health and Wellness to carry out 

regular monitoring at the resort hotels and at 

the Airport to ensure that sanitary protocols 

were being properly adhered to welcome our 

tourists back safely and responsibly.  

Sustainability has been at the centre of our 

actions.  In this context, many initiatives 

have been implemented by the Tourism 

Authority under its Sustainable Island 

Mauritius (SIM) project, such as the creation 

of a MauPHI (Mauritius Pro-Handprint 

Innovation) Guide and Toolkit, launching of 

a green finance e-pamphlet, sensitization of 

the operators and local communication on 

the protection of our marine eco-system, 

conduct of webinars, workshops on 

sustainability issues and practices, etc. 

The Tourism Authority under its Sustainable 

Island Mauritius project hosted the first 

edition of the Sustainable Tourism Mauritius 

Awards 2022. The efforts of organisations 

from the tourism and hospitality sector 

(Hotel & Accommodation, Tour Operator & 

Tour Guide, Boat & Pleasure Craft, 

Handicraft & Local Product, and other 

businesses which have successfully 

integrated sustainable practices and green 

initiatives in their offerings and operations 

were recognised. 

I am pleased that the Tourism Authority 

distinguished itself by obtaining the Silver 

Award at the WTM Africa Responsible 

Tourism Awards 2022 in the category 

“Destinations Building Back Better Post- 
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CHAIRPERSON MESSAGE 

(Cont.) 

COVID”. The WTM Africa Responsible 

Tourism Awards champion the very best 

work in Responsible Tourism on the African 

continent. This award is a recognition of the 

public-private collaboration in the tourism 

sector. It has been proven that only working 

together can the sector overcome challenges. 

The new normal has triggered a real chance 

to challenge the old models, to reinvent the 

tourism sector of tomorrow and accelerate 

the transformation to sustainable, digital, 

innovative, and inclusive tourism. Driven by 

strong leadership and dedicated teams, we 

are confident that progress to recovery will 

continue in 2022 and beyond. 

I would like to express my appreciation to all 

members of the Board for their guidance and 

trust.  I also thank the Director and his team 

for the hard work and dedication. 
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DI  C   ’S MESSAGE 

2021-2022 has been a year of multiple challenges for the 

Tourism Authority. The Authority has been striving alongside 

its parent ministry, the Ministry of Tourism as well as the 

Ministry of Health and Wellness and other key stakeholders of 

the tourism sector, to prepare for the safe and successful 

reopening of our borders to international travel and tourism as 

from 1st October 2021, while pursuing its efforts to ensure a 

more resilient, inclusive, carbon neutral, and resource efficient 

future for our tourism industry, through the Sustainable Island 

Mauritius initiative. 

 As at 30th June 2022, the tourism sector was showing positive 

signs of recovery, with a constant growth in the number of 

tourist arrivals and restored profitability for many tourism 

operators. The number of applications for the various licences delivered by the Tourism 

Authority, for the period 2021-2022, also increased. The Licencing Committee approved the 

issue of 244 skipper's licences while 344 new licences [93 Tourist Enterprise Licences, 84 

Tourist Accommodation Certificates and 167 Pleasure Craft Licences (private and 

commercial)] were delivered.  

 As the tourism activity approaches the pre-pandemic level, the number of inspections carried 

out by the Monitoring and Compliance Unit also increased. A total of 2,549 inspections were 

carried out and 104 contraventions were established for both land and sea-based offences. 

 In order to cater for the rising number of new applications and in an endeavour to always 

improving its services, the Tourism Authority has, with the help of the Economic Development 

Board (EDB), embarked in the revamping of its Management Information System to facilitate 

the implementation of an e-licensing platform. This online application facility will improve the 

whole licensing and license delivery process and will allow the applicants to track in real time, 

the status of their applications. 

 During the year ended 30th June 2022, the Tourism Authority has also been consolidating its 

actions towards a cleaner and greener Mauritius. The Cleaning and Embellishment Unit of the 

Authority has been involved in several cleaning and embellishment activities across beaches, 

tourist sites and the islets. The Unit has also been supporting the National Clean-up campaign, 

“RespekteMoris”, organised every year, in partnership with the Ministry of Environment, Solid 

Waste Management and Climate Change, the European Union, Local Authorities, and 

stakeholders of the tourism industry including l’AHRIM and, which aims at protecting our 

environment and our ocean. This initiative is in line with the objectives of the Sustainable 

Island Mauritius (SIM) project. 

 

 



7 

 

DIREC OR’S MESSAGE (CONT.) 

In the same vein, the Tourism Authority, through the SIM project, hosted a workshop in May 

2022, with the main theme: “Making Mauritius a Green Destination’. The workshop provided 

the tourism operators with a better understanding of green and sustainable tourism and how it 

impacts on their organisation. Participants also learned how to develop clear plans to cut costs, 

improve sustainability and reap the environmental, marketing, and bottom-line benefits. 

Furthermore, following a multisectoral Policy Dialogue on “Tourism in Mauritius-What’s 

Next?”, the Sustainable Island Mauritius came up with a policy recommendation report, 

entitled “Low Carbon and Resilient Mauritius”, to assist government, employers, and workers 

in harnessing the fullest potential of the tourism sector for a transition to inclusive, sustainable, 

and resilient future. 

Last but not least, the Tourism Authority, with the support of the SIM, has also been providing 

training to the tourism operators in Rodrigues, under the “Professionalisation of the Rodrigues 

Tourism Industry” programme, on basic knowledge of customer service, quality assurance and 

sustainable tourism. 

The Tourism Authority will continue to provide support to local operators to help them in 

achieving their pre-pandemic level and in building a more resilient, inclusive, and sustainable 

tourism sector. 

I would like to express my sincere gratitude to all my collaborators and stakeholders, for their 

unconditional contribution in the successful recovery of our tourism sector. 
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A. CORPORATE PROFILE 

1. Introduction to the Tourism Authority 

 

 

Established as a parastatal organisation under 

the aegis of the Ministry of Tourism, the 

Tourism Authority is referred to as the 

regulatory body of the tourism industry. Its 

mandate is to promote sustainable 

development of the tourism industry. 

 

 
 

2. Key Legislation  

The Tourism Authority (TA) is governed by the Tourism Authority Act 2006 (as 

amended), with the objectives to cater for a more 

efficient regulatory framework in relation to 

activities within the tourism sector and with a view 

to ensuring that international standards are complied 

with and to sustaining the development of Mauritius 

as a high quality and safe tourist destination.  

3. Objects 
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4. Functions 

The main functions of the Tourism Authority are to license, regulate and supervise the 

activities of the Tourist Enterprises, Pleasure Craft, Skippers, and Canvassers.   

In addition to licensing, regulating, and supervising of tourism and nautical activities, 

the Tourism Authority also: - 

 
 

5. The Board 

The Tourism Authority Act 2006 (as amended) provides for a Board to administer and 

manage the Tourism Authority. The Board shall consist of the following members: 

▪ a chairperson, appointed by the Minister 

▪ a representative of the Prime Minister's Office 

▪ a representative of the Ministry responsible for the subject of Tourism 

▪ a representative of the Ministry responsible for the subject of Finance 

▪ a representative of the Ministry responsible for the subject of Local Government 

▪ a representative of the Mauritius Tourism Promotion Authority 

▪ 3 other persons, having wide experience in the tourism industry, appointed by 

the Minister 
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B. HUMAN RESOURCES 

 

1. Management Team 

 

2. Employment Structure  

 

 

Staff at the TA office, 
73

Cleaning and Embellishment Unit, 
71

Sustainable Island Mauritius, 
2

Trainee, 
3

           
    

   E  OSI IO 

            R              Director

    S                 Manager, Human Resources

                                   

           C      Manager, IT

                                   

           D               Principal Tourism Enforcement Officer

             D       Principal Tourism Enforcement Officer

                       Administrative Officer

            C     Accountant

                   Public Relations  Customer Care Officer

    O              Supervisor Monitoring and

Compliance Training

                   Senior Tourism Enforcement Officer

     S                    Senior Tourism Enforcement Officer

             R      Senior Tourism Enforcement Officer
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3. Capacity Building 

The staff of the Tourism Authority is provided with regular training to keep them abreast of 

new skills, trends, and techniques. 

The Officers benefit from both 

generic and specific trainings. The 

objectives of the generic training 

programmes are mainly to 

increase the employees’ sense of 

responsibility and accountability. 

Specific training programmes, on 

the other hand, aim at improving 

the officer’s technical 

competencies and knowledge. 

The breakdown of the training courses followed by officers 

during the financial year 2021/2022 

 

4. Gender Statement 

 
 

 

 

 

 

 

 

 

 

 

5. Equal Opportunity Employment Policy 

The Tourism Authority 

will follow the 

recommendations of the 

Equal Opportunities 

Commission as set forth in 

its Guidelines on 

Application of an Equal 

Opportunity Policy at 

Work in all its employment 

policies, procedures, and 

practices. 
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C. ACTIVITIES 
 

1. Report on Operations 

1.1. Licensing  

During the period July 2021 to June 2022, 499 cases were examined by the Licensing 

Committee and 939 cases were dealt administratively for Tourist Enterprise Licence 

(TEL), Tourist Accommodation Certificate (TAC), Pleasure Craft Licences (private 

and commercial) (PCL) and Sea-Based Activities.  Details are as follows: 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Cases considered by the Licensing Committee and administratively 

 

The Licensing Committee approved the issue 

of 244 skippers’ licences during the period 

2021-2022. 

A total of 344 new licences (Tourist Enterprise 

Licences, Pleasure Craft Licences (private and 

commercial) as well as Tourist 

Accommodation Certificates has been issued 

from July 2021 to June 2022.  The breakdown 

is as follows: 

 

 

 

TEL: 93

TAC: 84

PCL 
(private): 

148

PCL (commercial): 19

TEL TAC PCL (private)
PCL

(commercial)
Sea-based

Cases considered by Licensing
Committee

121 105 195 73 5

Cases considered administratively 214 128 372 225 0
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The number of active licences per type of licence/certificate and activity is as per table 

below: 

 

 

A total of 9,637 skipper’s licences has been issued as of 30 June 2022. Owing to the 

Covid 19 pandemic and the sanitary restrictions which were in force, only 2 training 

sessions were organized with 43 persons.   Examinations for skippers’ licence resumed 

as from August 2021 and 11 examination sessions were held with a total 374 

participants. 
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1.2. Monitoring and Compliance 
  

The achievements of the Monitoring & Compliance Unit for the Financial Year 01 July 

2021 to 30 June 2022 are as follows: 

1.2.1. Number of Courts cases attended 
 

The total number of court cases attended for period 01 July 2021 to 30 June 

2022 is 196. 

 

No. 

Supreme Court 26 

Intermediate Court 15 

District Court 155 

Total 196 

 

1.2.2. Number of inspections carried out 
 

A total number 2,549 inspections was carried by the Monitoring & Compliance 

unit during period 2021-2022. 104 contraventions were established.  The details 

figures are provided below:  
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The detailed list of inspection and contraventions established per type of activity for both land 

and sea-based activities is tabled below: 
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1.3. Hotel Classification  

Due to the pandemic COVID-19, hotels were either closed or operating as quarantine 

facilities. Hence, no audits for renewal or upgrading of the hotel star rating were 

conducted since March 2020.  However, they resumed their activities as from October 

2021, following the reopening of the Mauritian borders.  A total of 61 cases had been 

submitted to the Star Rating Committee for the renewal of existing certificates.  

Following Covid-19 pandemic, the Star Rating Committee requested to re-audit 24 

hotels as the audits were carried out in 2019 prior to the pandemic.   

A total of 37 existing Star Rating Certificates have been renewed. Furthermore, 32 

audits have been conducted and awaiting approval of the Star Rating Committee for 

the renewal of existing 

certificates. 

The list of all graded 

hotels is posted on the 

website of the Tourism 

Authority and regularly 

updated.  Out of 112 

hotels*, 111 have been 

awarded a star rating as 

follows:  

 

*Note:  
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1.4. Cleaning and Embellishment 

The Cleaning and Embellishment Unit of the Tourism Authority has been involved in 

several cleaning and embellishment activities.  The list of activities is provided below: 

 

 

The Cleaning and Embellishment Unit also provided its assistance and support to 

different stakeholders’ cleaning campaigns.  The Team has been actively engaged in 

one of the main national clean-up campaigns ‘#RespekteMoris’.  This sustainable 

initiative was launched in July 2021 in partnership with the Ministry of Environment, 

Solid Waste Management and Climate Change, together with the European Union, 

local authorities, and the tourism stakeholders including 

AHRIM, with the aim to dissuade littering and make 

users more responsible and conscious when handling 

wastes.    

Nine (09) effective awareness-raising campaigns were 

carried out around the island and on three (3) distinct 

islets namely Ile aux Benitiers, Ile d’Ambre and Ile aux 

Bernaches, thus making a strong call for action and 

building momentum for the adoption of ambitious 

measures to protect the environment and the ocean at 

national level.  
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Officers from the Cleaning Unit have also been working closely with the different 

tourism stakeholders in picking up garbage and waste materials, clearing the 

surroundings, painting and refurbishing kiosks and toilets, and distributing new bins. 

Some of the activities carried out by the Cleaning and Embellishment Unit are 

illustrated below: 
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D. PROJECTS 
 

1. Management Information System 

1.1. E-Licensing  

The Authority is responsible for the issue of licences for the carrying out of various 

activities in the tourism sector. Currently, all applications are being processed manually 

which is a lengthy process.  

The Tourism Authority intends to digitally transform its licensing processes. As such, 

the implementation of an e-licensing platform is envisaged. The e-licensing platform 

will allow the simplification of several processes at the TA. The numerous processes 

will be merged into a few generic templates. By doing so, the processes such as 

applications, reviews and delivery of 

licenses, will be carried out in a more 

efficient way. This will not only speed up 

the whole licensing and license delivery 

process but will also allow the applicants 

to track in real time the status of their 

applications. All documents will be 

digitalised, which means that we are 

moving towards a paper-free system, in 

line with our Sustainable Island Mauritius 

project. 

This project is being carried out with the help of the EDB and the E-Licensing platform 

will be hosted on the National Electronic Licensing System (NELS) of Mauritius. 

 

1.2. Sustainable Island Mauritius (SIM) Project 
 

The Sustainable Island Mauritius (SIM), co-financed by 

the European Union and spearheaded by the Tourism 

Authority under the Switch Africa Grant has as main 

objective to promoting sustainable tourism through 

demonstrating and scaling up self-sustaining mechanism 

along the value chain.  The project also aims to improve 

awareness and promote sustainable tourism products and 

services. 

 

The project started in 2018 and it is expected to materialise by end of December 2022.  The 

project value is 1,231,321 EUR. 

The main beneficiaries are: 

• Tour Operators 
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• Operators in the Tourism Value Chain (Key suppliers of tour operators, hotels, 

pleasure craft operators, tour guides, taxi drivers and local handicraft makers) 

• Enablers (Industry associations, public authorities, financial institutions, tourism 

professionals) 

Up to now, over 3,000 operators, including taxi drivers, tour operators, hoteliers, tour 

guides, artisans, boat, and pleasure craft operators, have been granted capacity building and 

training in tourism to ensure sustainability and extend business opportunities in both 

Mauritius and Rodrigues. 

 

Initiatives by Sustainable Island Mauritius (SIM)  
 

1.2.1.  Follow-up webinar with small and medium Tour Operators and Hotels 

Following a series of online workshops aiming at a sustainable restart of the tourism industry 

in Mauritius in the COVID-19 aftermath in May and June 2021, two follow-up webinars were 

organised in October and November 2021. The purpose was to establish the achievements of 

small and medium tour operators and hotels with the re-opening of the Mauritian borders. 

1.2.2. Green Finance e-pamphlet 

The Tourism Authority has launched an e -pamphlet entitled “Applying 

green strategies for building back better” on 5th May 2022 with 

Financial Institutions and Operators to demonstrate the benefits of 

Green Financing. The e-pamphlet highlights the actual offers of 

financial institutions which encourage green transitions.  A list of 

suppliers who are proposing Green Technologies in Mauritius is also 

included in the pamphlet which is accessible on https://sus-island.com/ 

 

1.2.3. Local Artisans & Handicraft sector 

A second edition of online workshops were conducted in February 2022, targeting around 15 

participants from local small and medium-size businesses, designers, and crafters, in view of 

enabling them to develop sustainable and 

marketable products.  Following the 

online trainings, a discovery tour was 

organised in May 2022 to encourage 

operators to support the local artisans 

by including them within specific tours 

or packages for tourists, and for the 

artisans to start collaborating with 

hotels on their specific requirements 

and demand. After the tour, hoteliers 

and tour operators were invited to a co-creation day and 

come together and pitch new ideas and start the co-creation process to deliver new 

products/services.  

https://sus-island.com/
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1.2.4. Panel discussion on “Investing in Sustainable Mauritius” 

On 5th May 2022, SIM hosted a panel 

discussion on “Investing in Sustainable 

Mauritius”, with the presence of the 

Second Deputy Governor of the Bank of 

Mauritius, Mrs Hemlata Sadhna Sewraj-

Gopal and other key opinion leaders as 

panellists.  

The aim of these exchanges was to 

facilitate green recovery from the 

pandemic, thereby contributing to the 

fervent efforts to build back better and 

come out stronger from the crisis by unlocking new opportunities through green and sustainable 

finance. 

1.2.5. Full day workshop on “Making Mauritius a Green Destination”  

A full day workshop was organised on 6th 

May 2022 and emphasis was on giving the 

tourism operators a better understanding of 

green and sustainable tourism and how it 

impacts on their organisation. It also enabled 

participants to develop clear plans to cut 

costs, improve sustainability and reap the 

environmental, marketing, and bottom-line 

benefits of embracing sustainable tourism.  

1.2.6. Multisectoral Policy Dialogue on 

“Tourism in Mauritius – What’s next?” 

SIM has produced a policy 

recommendation report for a more 

sustainable and inclusive tourism, 

entitled “Low Carbon and Resilient 

Mauritius”, focusing on three policy 

factsheets on the following themes: 

• Transitioning towards electric 

in-lagoon boats 

• Sustainable Golf Management 

• Nature-based solutions in 

Mauritius 

On 9th May 2022, SIM held a 

multisectoral policy dialogue with tourism specialists, giving them the opportunity to share 

their views, discuss the cross-sectoral implication on the proposed sustainable actions and join 

forces in generating ideas and innovations to the report. 
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The conclusions and recommendations adopted at the meeting were intended to assist 

government, employers, and workers to harness the fullest potential of the tourism sector for a 

transition to inclusive, sustainable and resilient future. 

 

1.2.7. Sustainable Tourism Mauritius Awards 2022 

The Tourism Authority has organised 

the first edition of the Sustainable 

Tourism Mauritius Awards 2022 on 

11th May 2022, giving recognition and 

appreciation to tourism operators, local 

producers, and entrepreneurs who have 

been actively participating in SIM 

project.  

 

Five categories of 

awards, namely 

Hotel/Accommodation, 

Tour Operator/Tour 

Guide, Boat & Pleasure 

Craft Operator, 

Handicraft & Local 

Products & Other 

Business were created 

and a total of 115 

applications have been 

received.   
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each 
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1.2.8. Creation of MauPHI (Mauritius Pro-handprint Innovation) Guidebook and toolkit 

The MauPHI Guidebook and toolkit were launched on 6th May 2022 

to fit the purposes and needs of local tourism actors, supporting them 

to visualise sustainability trends and anticipate future risks and 

opportunities. The toolkit is free, easy to use and can be tailored to 

the individual circumstances of any small to medium sized 

organisation and seeks to empower all interested local tourism actors 

to deliver, develop and promote sustainable tourism products and 

services that generate positive economic, societal, environmental, 

and cultural impacts.  

1.2.9. Capacity Building Training for Tourist Drivers 

With the re-opening of borders in October 2021, it was imperative to re-introduce the training 

programme supported by VATEL Mauritius in February and March 2022, focusing on tourist 

drivers including those working with DMC’s and hotel taxi drivers. 

An opportunity for them to upgrade their skills and help address the service delivery gap that 

exists within the value chain starting with the drivers who are the main conduits for the 

movement of tourists and visitors.  More than 200 drivers have successfully completed the 

programme and have been awarded a certificate and a trained tourist driver sticker from 

VATEL and Tourism Authority. Since 2019, around 700 tourist drivers have followed the 

programme around the island. 

1.2.10. Introduction to Coastal & Marine Ecosystem by REEF Conservation 

The Tourism Authority invited members of the local community to attend a two-day training 

session on the coastal and marine ecosystems of Mauritius. The first objective was to enable 

the local community to have a better knowledge of these ecosystems and create awareness of 

the human impacts on these ecosystems that can directly or indirectly impact on their 

businesses, especially after the Wakashio incident. 

For the Phase 2. the training was extended to pleasure craft operators, beach hawkers and 

hoteliers around the island. Over 500 operators have been capacitated up to October 2021 

through the programme.  One of the main expected outcomes of this training was for 

participants to be equipped to educate guests on the vulnerability of these ecosystems during 

their daily activities. Through this training, Reef Conservation also anticipated that participants 

use the newly gained knowledge to innovate their products and activities more sustainably. 

1.2.11. Training of tourism professionals in Rodrigues 

Since November 2019, the programme “Professionalisation of the Rodrigues Tourism Industry 

through the training of the Local Tourism Operators” was launched with the support of the 

Tourism Authority under the SIM project. The core objective of the course was to deliver the 

basic knowledge of customer service, quality assurance and the concept of sustainable tourism. 

Around 600 operators have been fully trained over the past years.  
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E. KEY ACTIONS - COVID 19 PANDEMIC  
 

1. Inspections by Monitoring & Compliance Unit  

The start of the financial year 2021-2022 was marked by the reopening of the tourism 

industry and the continuing spill over effects of the COVID-19 pandemic on tourism 

activities. The Tourism Authority has indeed been on many forefronts since the 

outbreak of the pandemic in March 2020 and prepared the resumption of activities in 

the sector right before the opening of borders in July 2021.  Together with all the 

relevant stakeholders, the TA elaborated sanitary protocols and trained hotels staff and 

taxi drivers on their implementation to ensure the safety and security of our operators 

and guests. 

The Monitoring team of the Tourism Authority was very active in the implementation 

of the sanitary protocols.  It ensured the observance of the protocols by arriving 

passengers from the airport to the hotels and other quarantine facilities. Moreover, after 

the re-opening of the borders and resumption of tourism activities, inspections were 

carried out in restaurants and some of the other tourist enterprises to ensure full 

compliance with the 

sanitary protocols.  The 

team had to ensure that 

vaccination cards were 

checked, thermal gun 

was used for checking 

temperature, sanitisers 

were provided, 

observance of social 

distancing in 

restaurants and wearing 

of face masks by staff.  

2. Training of Beach Hawkers on Sanitary Protocols 

In October 2021, a training was organised at the Tourism 

Authority with the objective to sensitize the Beach 

Hawkers trading on the beaches in front of hotels and Ile 

aux Cerfs on the preventive measures and practices to be 

adopted to minimize the risks of spreading Covid-19.  This 

course, designed by Association of Hoteliers and 

Restaurateurs (AHRIM) with the assistance of Dr. Gaud 

and led by Mr. Ben Rommaldawo, saw the participation of 

about thirty 'Beach Hawkers'.  
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3. WTM Africa Responsible Tourism Awards 

 

 

 

The Tourism Authority’s project ‘Sustainable Island 

Mauritius’ was awarded the ‘Silver Distinction’ in the 

category “D                                     -

COVID ” at the WTM Africa Responsible Tourism 

Awards.  
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F. CORPORATE GOVERNANCE REPORT 

 

Principle 1: Corporate Structure 

1. Corporate Objective Statement 

The objective of the Tourism Authority is to aim towards service delivery excellence 

while creating an image that will help to build trust with the stakeholders and enhance the 

integrity of the Authority.  In this quest, the Tourism Authority will redefine its vision, 

mission and values and develop its strategic planning accordingly. 

2. Statement of the Board’s compliance to the Corporate Governance Code for Mauritius 

The Board of the Tourism Authority has applied the Corporate Governance Code for 

Mauritius (2016) to the best of the Board knowledge during the Financial Year ended 30 

June 2022.  

The Board is fully committed to attain the highest standards of corporate governance which 

is the cornerstone for trust, transparency, ethics, and accountability in all the Authority’s 

transactions. 

 

The Board assumes responsibility for leading and controlling the Authority and for meeting 

legal and regulatory requirements. 

 

Signed on behalf of the Tourism Authority Board 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

• Corporate StructurePrinciple 1
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3. Statement of Board Member’s responsibility in respect of the Financial Statement for the 

period 01 July 2021 ending 30 June 2022 
 

The Tourism Authority (TA) has the responsibility to prepare and submit an annual report 

which includes the financial statements to the TA Board for approval. After approval by 

the TA Board, the Director shall, not later than 31 October after the end of the financial 

year, submit the annual report to the auditor. On receipt of the annual report including the 

audited financial statements and the audit report, the TA Board shall, not later than one 

month from the date of receipt, furnish to the Minister of Tourism such reports and financial 

statements. 

The audited statements and audit opinion are appended to this report. 

While approving the financial statements, the TA Board ensures that: 

a. The financial statements have been prepared on the going concern basis. 

b. Judgement and estimates are reasonable and prudent. 

c. Applicable accounting standards and policies have been followed and applied, 

subject to any material departures explained in the financial statements. 

 

The Board confirms that they have compiled with the above requirements. 

Tourism Authority is responsible for keeping proper records for the purpose of recording 

all the transactions relating to its undertakings, funds, activities, and property and hence for 

taking responsible steps for the prevention and detection of fraud and other irregularities. 

 

Signed on behalf of the Tourism Authority 
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4. The Board and its Committees 

4.1. The Board 

The Authority is administered and managed by a Board.  The Board has these four (4) 

main functions: 

• To approve, monitor, review and evaluate the implementation of strategies, 

policies and takes decisions about important issues of the Authority.   

• To prepare a statement of corporate objectives 

• To ensure that the organisation complies with the highest standards of 

governance and that it has an effective system of controls in place so that risks 

can be properly assessed and managed. 

• To ensure that communication of all material information to the stakeholders in 

a transparent way. 

4.2. The Committees 

The Board may, in the exercise of its functions under the Tourism Authority Act 2006 

as amended, set up such committees as it thinks fit.   These Sub Committees are 

mechanisms for assisting in evaluation of specific issues in an efficient manner.  

5. Code of ethics 
 

Management inculcates in its employees the principle of performing their duties honestly 

and with integrity.  In its endeavours to reinforce this value, the Authority has conducted 

two Corruption Risk Assessments for the Monitoring and Compliance and Procurement 

Units.  Measures were proposed to address the corruption risks identified so that works 

could be performed in a more transparent manner.  
 

6. Organisational Structure 
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Principle 2: The Structure of the Board and its Committees 

1. Board Composition 
  

 The Board consist of – 

 

(a) a Chairperson, who shall be appointed by the Minister 

(b) a representative of the Prime Minister's Office 

(c) a representative of the Ministry responsible for the subject of tourism 

(d) a representative of the Ministry responsible for the subject of finance 

(e) a representative of the Ministry responsible for the subject of local government 

(f) a representative of the Mauritius Tourism Promotion Authority; and 

(g) other persons, having wide experience in the tourism industry, to be appointed by 

the Minister. 

 

2. Profile of Board Members  

 

 

 

 

 

• The Structure of the Board
and its CommitteesPrinciple 2
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BOARD MEMBERS 

 

 

 

Mrs. Shamira Bheekhoo holds a Master in Business Administration from the  niversity of

Mauritius. She also holds a BSc in Business Studies and a Diploma in Business

Administration .

She joined the Public Service in  une 2001 as Clerical Officer and was posted at the Ministry

of Social Security, National Solidarity and Reforms Institutions . She was promoted as

Assistant Permanent Secretary in December 200 . From December 200 to  uly 2015, she

was posted at the External Communications Division of the Ministry of Tourism and

External Communications Division .

Since August 2015 to  une 2021 she served at the Prime Minister s Office  Cabinet Office 

as Assistant Permanent Secretary. In  uly 2021 she has been promoted as Deputy Permanent

Secretary and posted at the Prime Minister s Office  Cabinet Office .

              

         
R                

                   

Mrs. Purvashee is holder of undergraduate degree in Law and Management. She pursued her

postgraduate studies and completed her LLM in International Business Law. She is also a

member of ACCA.

Mrs. Banarsee joined the civil service as Assistant Permanent Secretary in August 201 and

was posted at the Ministry of Tourism. Before joining the public service, she worked in

offshore and asset management companies in the administration and compliance

departments .

   S      

        

R                 

               O     

Leeshvee is currently Lead Analyst and has been working at the Ministry of Finance,

Economic Planning and Development for the past 10 years. She has been posted in the

Regional Economic Development  nit assisting in budget support and performance review of

Regional Economic Communities  SADC, COMESA, Indian Ocean Commission  IOC ,

IORA  Indian Ocean Rim Association , African  nion  A  , including examining and

advising on financial and technical support programmes . She was formerly part of the Sector

Ministry Support Team  SMST for the Ministry of Foreign Affairs, Regional Integration and

International and currently for the Ministry of Tourism .

Leeshvee made several representations at regional level contributing towards formulating

Policy Briefs and position papers on Mauritius Regional Interest and stand. She has also

collaborated with regional institutions in developing schemes for sustainable resource

mobili ation . She also actively engages with Development Partners namely,  N,  NDP and

Afreximbank to tap financial and technical resources to for sectoral development and

planning .

She has thus demonstrated track record in strategic project assessment, identifying financial

opportunities, and coordinating project implementation .

              

D            

        
                     

E                     

D          

Mr. BM Dil ad   RREEM N, Deputy Permanent Secretary, is holder of a BSc  Hons 

degree in Economics and an MBA.

He joined the Administrative Cadre in November 199 . He has had the opportunity to serve

the then Ministry of Public Infrastructure, the then Ministry of Environment and Sustainable

Development, the National Development  nit and the Ministry of Agro Industry and Food

Security.

       D 

         
R             

                  

               

D        R    
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BOARD MEMBERS 

 

 

 

                   

     E 

    V      

C        

Trust Estate Practitioner with more than 2 years of experience in the Financial

Services Sector.

Worked at AAMIL Ltd as Corporate Services Manager, Deutsche Bank as

Assistant Vice President,  PMG and ERNST   O NG.

Director of Strafin Management Services Ltd.

Director of National Insurance Company Ltd and NIC General Insurance Co. Ltd

Member of the Child Services Coordinating Panel, Ministry of Gender Equality

and Family Welfare

Having 2 years experience in the hospitality industry, started his career in the

Food and Beverage department at La Pirogue, progressed to become Food and

Beverage Manager at Sugar Beach Resort and eventually the Executive Assistant

Manager at Long Beach. After a successful spell, he returned Sugar Beach in same

position where he worked and implemented on numerous concepts during its

refurbishment .

He is actually a consultant and Trainer for a Hospitality Company base in the East

Middle East.

                  
D        

                            

                

Holder of a Masters Degree in Hotel Management, Mr. Arvind Bundhun held

various management positions in the industry .

Director of the MTPA since  une 201 , Arvind Bundhun has been actively engaged

in promoting Mauritius as a tourist destination in all key markets worldwide .

An active believer in partnership working, his focus is to improve the visibility of

the destination s brand through extensive marketing and promotional campaigns . He

has been a key player in the reopening of our borders and has actively contributed

towards the successful relaunch campaign .

Dr Sudhir  owlessur, C.S. , Director Health Promotion and Research is the Head

of NCD, Health Promotion and Research  nit at the Ministry of Health and

Wellness . He is responsible to coordinate NCD and Health Promotion Activities at

National Level. He is also involved in research and training programmes . Dr S.

 owlessur, C.S. ., holds a MA in Health Promotion and Communication from

Middlesex  niversity,   and a PhD in Epidemiology and Health Statistics,

Nanjing Medical  niversity, China . He is also the recipient of First Pri e for its

creative and innovative solutions provided in the struggle against NCDs at the All 

Africa Public Sector Innovation Award.  nder the leadership of Dr S.  owlessur,

C.S. , the NCD, Health Promotion and Research nit has won the Gold Award for

the Public Service Excellence Award for two consecutive years i.e., 2020 for

Managing the Covid  19 Pandemic and 2021 for Promoting an Agile and

Responsive Public Service.
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3. Meeting of the Board 

During the period 01 July 2021 to 30 June 2022, the composition of the Board was as 

follows: 

Designation of those who have been Firm Board Members during the period 01 July 2021 to 

30 June 2022: 
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3.1. Licensing Committee 

 

3.2. Finance and Procurement Committee 

 

 

 

                

               

               

            

           

                 
                   

                        
                  
           
           

                        
                    
                      

Four    Finance and

Procurement Committees were

held as follows for the period

01  uly 2021 to  0  une 2022:
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3.3. Human Resource Committee 

 

 

3.4. Audit and Risk Management Committee 

 

 

 

 

               

             

             

                 
                   

           

                 
                 

         
         

                
                

      

Three    Human Resource

Committees of the Tourism

Authority were held as follows

for the period 01  uly 2021 to

 0  une 2022:

              

                       

                                                

                                              

                

                

               

                               
                         
          

                               
                 

           

                                   
                        

The Committee met twice

during the period 01  uly 2021

to  0  une 2022
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Principle 3: Director appointment Procedures 

 

Principle 4: Directors Duties, Renumeration and Performance 
 

 

 

  

• Director Appointment
ProceduresPrinciple 3

• Director Duties, Renumeration
and PerformancePrinciple 4

• Director Duties, Renumeration
and Performance (cont..)Principle 4

 With regards to the composition of the Board
of the Tourism Authority, every member, other
than an ex officio member, shall hold office on
such terms and conditions as the Minister may
determine.

 The Board of the Tourism Authority was
reconstituted for a period of two years with effect
from 05 March 2020. Thereafter, there has not
been any change to the composition of the
Board, other than among ex officio members .

D          

            

          

        

                                                     
                                                  
                                                   
                                             

                      

                                                        
                                                  
                                                    
                                                
                                                  

During the period July 2021 to June 2022, a total amount of Rs. 515, 382 has been paid as 

Director fees. 
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Principle 5: Risk Governance and Internal Control 

1. Internal Control 

The Board is responsible for Internal Control and is committed to establish sound system 

for the safeguard of the assets of the Authority.  In this respect, the Director has the 

responsibility to take such steps, as are reasonably available to him, to protect the Authority 

against wastage. fraud, inefficiency, and corruption.   
 

2. Risk Management / Identification of Risk 

The Board is responsible for the risk management of the Authority. Risk management 

covers risks involved in licensing, monitoring of operators, procurement, security, finance, 

Information Technology, project management, safety, and health issues among others.  The 

Director has the responsibility for mitigating these risks using such measures, policies and 

procedures and other controls that he deems necessary.  
 

3. Anti-Corruption Committee 

The Authority has established an Anti-Corruption Committee comprising the following 

officers: 

 

In view of managing the corruption risks, the Anti-Corruption Committee in 

collaboration with the Independent Commission Against Corruption has identified two 

corruption risk areas namely for the Monitoring and Compliance Unit and the 

Procurement Unit.  The Committee has proposed measures to mitigate these risks.  

• Risk Governance and Internal
ControlPrinciple 5
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Principle 6: Reporting with Integrity 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

• Reporting with IntegrityPrinciple 6

 
Safety and Health management 

at Tourism Authority  
(2021 – 2022) 
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• Reporting with Integrity
(cont..)Principle 6
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Principle 7: Creation of Internal Audit 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

• Creation of Internal Audit
FunctionPrinciple 7
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Principle 8: Relations with Stakeholders & Other Key Stakeholders 

 

1. Memorandum of Understanding 

1.1. Memorandum of Understanding with National Productivity and Competitiveness 

Council 

The Ministry of Tourism, the National Productivity and Competitiveness Council (NPCC) 

and the Tourism Authority partnered with the International Labour Organization (ILO) to 

implement the “SCORE COVID-19 OSH and 

Resource Efficiency Project” for the Tourism 

and Hospitality sector in Mauritius.  The 

OPERATION COSHARE was launched on the 

02 September 2021 with the Agreement (MOU) 

signing ceremony between the Tourism 

Authority and the NPCC. 

The objective was to help position Mauritius as a safe and environmentally sustainable 

tourist destination, attracting foreign visitors to make Mauritius their destination of choice.  

Operation COSHARE was deployed to help beneficiaries get better appreciation of the 

safety and sanitary needs and protocols for the safe opening of borders.  

The Operation COSHARE consisted of two phases: 
 

 

 

 

 

 

 

 

 

 

The Tourism Authority contributed and actively participated in the dissemination of the 

information associated with the project at all stages.  At the initial stage of the project, 

the TA sensitize all the licensed operators on the objectives and benefits of the project 

via its social media platforms. 

• Relations with Stakeholders &
Other Key StakeholdersPrinciple 8
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Several training sessions were organised as listed below: 

Achievements: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 
 

Phase 2: Rolling out of SCORE Resource Efficiency Project and Cleaner Production 

(RECP)training and implementation. 

There were 27 enterprises which initially participated in the second phase, but 21 enterprises 

completed the project.  A total of 55 case studies were also recorded. 

Termed as 
‘          ’        

in place safety 
measures for 
prevention of 

spread of COVID-
19, 

2023
Trained on 

protocols as they 
underwent at 

least one type of 
formal training 
and orientation 

to widely 
accepted 
counter 

measures.
1342

Documented 
plans were 
shared and 

‘             
         ’ 

1458

Projects were 
completed

1022

PHASE 1: COVID OSH TRAINING & 
IMPLEMENTATION
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G. FINANCIAL RESULTS 
 

For the financial year ended 30 June 2022, the Authority has received a total amount of 

Rs 84.8 million representing grant for both capital and operating expenses from the 

Ministry of Tourism and used Rs 12.2 million out of the grant from EU for Switch Africa 

Project. The financial year ended 30 June 2022 ended with surplus of Rs 2.2 million as 

compared with a deficit of Rs 8.8 million for the year ended 30 June 2021. The revenue 

collected by the Authority for the year 30 June 2022 amounted to Rs 56.5 million and Rs 

50.3 million were transferred to the Consolidated Fund and an amount of Rs 4.9 million 

was collected in respect of unprescribed fees and other income for the same year. 
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